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International Conference on Leadership and Innovation
(ICLI1-2016)

"International Conference on Leadership and Innovation (ICLI-2016)" is scheduled on 20
— 21 July 2016 in Germany is an effort to bring together a Leadership and Innovation
studies with special track to Multidisciplinary and Interdisciplinary Studies involving
Business and Management, Finance and Economics, Health and Medicine Studies,
Engineering & Technology Studies, Social Science & Humanities, Physical Life and
Applied Sciences, Regional and Religious Studies. With an ambition to transform ideas
into reality, academia and industry will be together to exchange futuristic research
direction and stipulation. The conference will provide networking opportunity to interact
with members inside and outside their own particular disciplines. Also, participants from
different countries will create professional environment under one roof. Experts from their
related fields having international recognition will assist you in your research work.
Through networking and discussion in this meeting, academic experts and industry
professionals can move ahead in applied research in addition to academic research.

Academy of Business Management Conferences (ABMC)

Academy of Business Management Conference (ABMC) is a premier platform for
researchers, academics, professionals and students in scholarly management and
organization space. Intellectuals across the world join ABMC to share their research
contributions and ideas for raising business sector in more innovative and productive way.
Additionally participants with multidisciplinary interests related to business get
opportunities to interact with members of their and cross disciplines. According to
contemporary trends ABMC select conference themes and titles. Our business related
conferences cover different tracks including; entrepreneurship, leadership & general
management, organizational studies, international business, strategic management,
supply chain management, small & medium enterprises, sales & marketing, human
resource management, total quality management & 1SO, financial management, audit &
accounts, economics & social sciences, corporate governance and project management.
With collaboration of world renowned academic institutions and corporate sectors
Academy of Business Management Conferences (ABMC) are organized covering
contemporary themes under different titles at different attractive places in the world.



Charles L. Martin, PhD —

-

Mahesh R. Pillai, PhD -

Patron ICLI-2016 Conference

It is an honor for me to welcome the researchers, professionals, and
academicians to the International Conference on Leadership and
Innovation (ICLI-2016) organized by Academy of Business
Management Conferences (ABMC). | am sure this conference will
provide a great opportunity to the researchers, scholars and students
to share their ideas and knowledge with each other. The
representatives from various countries with their multi-cultural
perspective will add new dimension to the existing repertoire of
knowledge, and | assure you that it will prove to be a memorable event
for the participants and the organizers.

Co-Chair ICLI-2016 Conference

Dr. Mahesh R.Pillai has his Ph.D. in Management from Birla Institute
of Technology & Science, Pilani (India). He is in the field of
academics and higher education for more than 20 years. Before
joining AUE as Associate Professor in Management, Dr. Mahesh
was associated with various Universities like Mahatma Gandhi
University, Kannur University, Cochin University of Science and
Technology, Calicut University, Kerala University for Health
sciences, Madurai Kamaraj University, Amrita Viswa Vidyala from
Lecturer to Professor level. In the academic administration field, Dr.
Mahesh was Founder Dean and Director of two institutions, Head of
Department, Exam Controller, Admissions and Placement
Officer. At the international level, Dr. Mahesh performed as the
project consultant for M/s International Tropical Timber Organization
(ITTO), Japan for promotion of eco-friendly wood products in India.
As a project consultant and research associate, Dr. Mahesh took
leading role in executing projects for Indian Ruberwood Task Force
(IRTF), an agency for development and promotion of ruberwood
industries in the country, WHO Schemes on Clean City
Programs of Kottayam District for the programs namely Healthy
School Project, Healthy City Project and Healthy Hotel Project,
Hospital Establishment, Development and Marketing for various
hospitals and health institutions in the State. In addition, to this
projects were carried out for a range of FMCG products from
magazines, school bags, umbrella, tea and cardamom other
consumer durables in association with various business houses.
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Socio-demographic characteristics as determinants of person-

organization relations. Report from the empirical studies
llona Swiatek-Barylska, University of Lodz, Poland, swiatek@uni.lodz.pl

Abstract:

Purpose: The paper presents empirical evidence of the research on relationship between
employee and organization in contemporary companies. The purpose of this study is to explore
the relationship between socio-demographic characteristics of the employees and types of their
relations with employer (organization). The subject of analysis was the correlation between type
of relations and following socio-demographic criteria: age, sex, seniority and position. (The project
was sponsored by Nacional Science Centre in Poland. DEC-2013/09/B/HS4/02722).
Methodology: The research was conducted in 2015 with quantitative research method on the
basis of data from 2,274 employees from 40 companies operating on polish market. Data was
obtained from organization having various numbers of employees divided into two groups: 1) from
50 up to 250 employees and 2) more than 250.

Data was collected from the perspective of the employees. Selection procedure assumed an
invitation to study all employees. Sampling at the enterprise level was sufficient. The condition to
gualify the company for the sample was obtaining filled questionnaires from a minimum 20% of
the company's employees. Workers completed the questionnaires using one of two methods:
online survey and paper-and-pencil survey. Prior to this process the construct was also validate
by expert in the field of organizational behavior and a pilot testing stage took place. Final
correlation and regression analysis was conduct to validate the results via SPSS.

The starting point of the research was invention of a model of three types of individual
organizational behavior: traditional (T), contemporary (C) and future (F). Each of the type has its
detailed characteristic and describe different types of relation between employees and company.
Types of behavior were identify on the following criteria: the perception of the nature of the
employer-employee relationship, the relationship between employee’s and company objectives,
the willingness to long-term cooperation, tolerance of uncertainty and willingness to long term
cooperation.

Results: The research allowed to define the dominant type of relationship as contemporary. Such
relation is typical for the situation in which the employee makes a choice place of employment,
exhibits commitment to the profession, not to the organization. Long seniority is no longer
employee’s goal. He/she begins to be aware of the possibility to perform the job with another
company. Loyalty and commitment is no longer an expression of obedience and submission to
the organization.

The results also show that socio-demographic characteristics has direct relationship with type of
employee-organization relations.

Keywords: Organization, Socio-demographic, employee
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Considering Financial Accounting Information

Shohreh Razmahang, Islamic Azad University, Zarghan, Iran, shohrehrazmahang@gmail.com

Abstract: In a trading business, he will buy goods at a lesser price and sells the same to others
at a higher price. In case of manufacturing business, he has to buy raw materials and incur other
expenses in the form of wages and salaries, rent, power, insurance, tax, transport, postal and
telephone expenses and so on, in the course of production and distribution of goods. In a small
sized business the transactions are simple and less in number. But in a large sized business the
transactions are numerous. These business transactions enable the businessman to know the
result of his business which can be profit or loss for a given period of time. In order to know the
result of his business, a businessman has to remember all the transactions of his business.
However, owing to lack of memory it is not possible for anybody to remember all the transactions
over a period of time. This has given rise to maintenance of a set of accounting books in which
business transactions are chronologically recorded. We discuss about accounting fields through
business and industry.

Keywords: Accounting, Business, Cash.

Accounting and Financial Management in Organizations

Shohreh Razmahang, Islamic Azad University, Zarghan, Iran, shohrehrazmahang@gmail.com

Abstract: Accounting is a language that communicates economic information to those who are
interested in an organization - managers, shareholders, potential investors, employees, creditors
and the government. First of all, it is important to distinguish between the two branches of
accounting: managerial accounting, which deals with internal users of accounting information,
and financial accounting, which provides information to external users. On the other hand, the
concept of cost accounting is different from the one of managerial accounting, because it deals
with the aggregation of costs that are used in valuation of stocks in order to meet external
reporting requirements. During this paper, we discuss relation between accounting and financial
management in organizations.

Keywords: Accounting, Financial management, Organization.
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The Role of Leadership Values and Communication in the Processes of
Change towards Sustainability

Fairooz Hamdi, ICN Business School, Nancy, Metz, France, fairooz.hamdi@gmail.com

Abstract: In this paper the authors review the communication of leadership values and
sustainability/sustainable development literature based on (150) journal articles, (63) books and
book chapters. Different arguments are explored in order to determine the way in which leadership
values are closely interrelated to the idea of organisational change as a whole. It is suggested
that the personality values of leaders and how these are communicated are a significant factor of
achieving sustainability in organisations in the long term. Therefore, this paper aims to clarify the
role of leadership values in the process to change towards sustainability

Keywords: Personal Values, Communication, Leadership Values, Sustainability, Sustainable

development.

Unraveling Failure of the Financial Management System Project: An
Actor Network Perspective

Mahvesh Mahmud, University of Cambridge, United Kingdom, mahveshcambridge@gmail.com

Abstract: Enterprise Resource Planning (ERP) systems are deemed as one of the most
important information systems (IS) to come into widespread use since the 1990s. Given their
perceived benefits for effectively managing multiple business operations many organiztions
continue to adopt ERP systems to the present day. However, research has shown that almost
three quarters of ERP implementation projects do not succeed and even when successfully
implemented, they often fail to deliver the organizational benefits attributed to them. While several
factors contributing to the failure of ERP implementation and failure in realization of its perceived
organizational benefits, have been identified, relatively little is known about the complex social
interactions between ERP systems and it context which may highlight some of the reasons of its
failure. Drawing on Actor-Network Theory (ANT) this study relates the complex contextual aspects
surrounding the failed implementation of an ERP-based Financial Management System (FMS) by
a software vendor Technologic Private Limited, Pakistan (TP) for its client, the Government of
Guam (GG).

Keywords: Enterprise Resource Planning Systems, Actor-Network Theory, Financial
Management Systems
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Innovation Capability - Product of Innovation Culture and Climate
Manuela Varsani, University of Latvia, Latvia, mvarsani@gmx.de

Abstract: There is little agreement about which, and how, organizational capabilities influence
firm success. In this article, the construct innovation capability is conceptualized based on the
concept of organizational culture and innovational climate. Furthermore it is assumed that
innovation capability is the product of the dimensions organizational culture and innovational
climate. Against this background, the aim of this paper is to make a theory-based contribution to
a better understanding of the innovative capability of firms or organizations, the development of
a model for conceptualization and operationalization of innovation capability, as the foundation
for the development of a measuring tool of innovation capability.

Thus, two research questions arise:

1. Is it possible to develop a model for innovation capability based on the dimensions innovation
culture and innovational climate?

2. Is it possible to measure innovation capability, based on the assumption that it is a product of
innovation culture and innovational climate?

Keywords: Innovation, Climate, Capability, Organization

Strategic Leadership Practices for Corporate Sustainability: An
Empirical Analysis

Suparak Suriyankietkaew, Mahidol University, Thailand, suparak.sur@mahidol.ac.th

Abstract: Leading a highly performing and sustainable enterprise has become a major concern
for business leaders worldwide due to challenges from increasingly uncertain, highly competitive
and fast-changing business environments, globalization and high-technological advancement,
among others. The adverse effects of the 2008-9 global financial crisis should have served as a
wake-up call for radical changes in leadership and business thinking. Both academics and
practitioners alike are searching for leadership practices that can strategically drive long-term
corporate performance and sustainability in firms, an area that is currently lacking. This paper
empirically investigates some of the leadership practices that the literature suggests influence
organizational performance and corporate sustainability. At present, most leadership research
has been conducted in developed economies, with very little empirical research done in emerging
Asian economies, such as a fast-growing country of Thailand. Using a cross-sectional survey,
data were gathered from 357 business leaders in Thailand. Factor analysis results revealed eight
leadership practices, including enabling and trusting team, valuing people, empowerment, ethics,
long-term orientation, quality, stakeholder consideration and innovation, which were postulated to
enhance long-term corporate performance and contribute to corporate sustainability. Findings
from multiple regressions indicated that innovation, high quality and stakeholder consideration
significantly and positively predicted enhanced long-term corporate performance. In addition, it is
significantly evident in this paper that innovation is the key driver for corporate sustainability.
Therefore, organizations should consider applying and integrating these strategic leadership
factors in their organizational leadership and management to grow their corporate performance,
competitive success and sustainability in the long run. This empirical analysis and its findings
provide a starting-point for further research. Lastly, implications and future directions are
discussed.

Keywords: leadership; sustainable leadership; corporate sustainability; performance; innovation;
Thailand
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The Communication Patterns of Leaders and Employees. Evidence

from Medium and Large Enterprises
Magdalena Zalewska-Turzynska, University of Lodz, Poland, mzalewska@uni.lodz.pl

Abstract: The communication is basic process of managing and leading the company. In this
paper the hypothesis was settled that managers and workers have different communication
pattern and needs. Moreover it was interesting to determine whether there was a link between
the characteristics of managers and employees (gender, age, seniority) that influences
communication pattern as well as whether there is a link between the characteristics of the
organization (type of industry) and communication of managers and workers.

For the purpose of the study three types of communication patterns were made — traditional,
opportune and networking. The basis for communication types were three dimensions — initiator
of communication process, time of conducted communication (simultaneous or asynchronic) and
purpose and content of communicate. Consequently the traditional communication was
characterized by simultaneous communication, it was devoted exclusively to clarify the way of
performing tasks, communication process was initiated usually by manager, communication
problems relate to a narrow information content of message.

Opportune communication was conducted between team members, concerns earlier assigned
tasks — the quantity of task, the date of commissioning (the way performance was no longer
imposed). Communication process was initiated by the manager or worker depending on the
needs. Communication problems related to cognitive limitations in information processing of
human.

Features of networking communication were: communication was initiated ad hoc — when any
member of the organization needed information and/ or communication; it was initiated by any
member of the team as needed. Communication was devoted to issues as needed (minor matters
and strategic). Faults and problems were most often because of information overload, where it
was difficult to find the crux of potential recipients.

The used research method was the survey (CATI and CAWI). The study was conducted on a
representative sample of Polish enterprises employing at least 50 employees. The sample was
chosen randomly based on the criterion of employment (medium / large) and industry (trade,
production and services). The 289 companies answered the research questions, 71,6% of which
were companies employing 50 to 249 people (defined as ‘medium’), while 26,3% companies were
employing over 250 people (defined in the study as ‘big’). Answers were collected from managers
(297 people) and employees (2274 people).

The outcomes confirmed the hypothesis. Managers preferred networking communication (36,9%)
at most then contemporary (29,8%), mixed (24,1%) and traditional (9,2%); while favorite
employees communication was contemporary (31,0 %), then traditional (23,4 %), mixed (23,0 %)
and finally networking 22,6 %).

This differences may be the reason of problems or even failures in managing the organizational

teams. Further research direction were recommended.
(The project was financed by the National Science Center (NCN), decision number DEC-
2012/09/B/HS4/02722)

Keywords: Communication, employees, organization
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Creative Leadership from an Islamic Perspective

Huda Hilal, International Islamic University, Malaysia, drhuda@iium.edu.my

Abstract: The Islamic model of creative leadership is based on the concept of deism and the
oneness of Allah SWT which influences different levels of leadership. The first and foremost
consequence is self-liberation, which might result in inducing changes. Its influence on people
and task dimensions might manifest in developing a sense of accountability that leads to
transparency in a variety of behaviours. The Prophet (PBUH) was a great leader who aligned his
followers to the Islamic mission and vision, and empowered them to perform beyond their
expectations. He was oratorical, and able to change socio-traditional concepts. On the other hand,
in order to save Muslims, the Prophet (PBUH) relied on intelligent strategies in different occasions
consisting of several dynamics such as; “sudden” and “partition” factors. He adopted integrative
methods to accomplish tasks. Moreover, the Prophet (PBUH) deployed his talented and
independent minded companions in appropriate places. As a result, the full spectrum of creative
leadership was achieved by establishing an active and genius Muslim community.

Key words: creative leadership, spectrum of changes, people, task, Prophet.

Survey of Quantum Suicide or Quantum Immortality\

Sayantan Gupta, University of Engineering and Management, India,
sayantangupta999@gmail.com

Abstract: In quantum mechanics, quantum suicide is a thought experiment, originally published
independently by Hans Moravec in 1987 and Bruno Marchal in 1988, and independently
developed further by Max Tegmark in 1998. It attempts to distinguish between the Copenhagen
interpretation of quantum mechanics and the Everett many-worlds interpretation by means of a
variation of the Schrddinger's cat thought experiment, from the cat's point of view. Quantum
immortality refers to the subjective experience of surviving quantum suicide regardless of the
odds. The paper is a survey of the experiment of quantum suicide.

Keywords: Quantum, suicide, experiment
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Government Spending on Infrastructure and Its Effects on Economic
Growth Evidence from Lagos State, Nigeria under Governor Akinwunmi
Ambode

Shakirat Adepeju Babatunde, University of Lagos, Nigeria, pejubabs saki@yahoo.com

Abstract: The aim of this study is to investigate government spending on infrastructure and its
relationship with economic growth in Nigeria. This study is based on Agency, New Public
Management, Institutional, Economic growth and Keynesian theories. The research question is,
‘To what extent does government spending on infrastructure have relationship with Economic
growth in Nigeria?’ Both primary and secondary data are used. For the primary data, a sample of
two hundred and forty- two respondents are utilised for the study. Statistical random sampling
was used for the sample selection. The secondary data comprise of actual annual spending on
selected infrastructure and annual Gross Domestic Products for 2010 to 2015 for Lagos State
Nigeria. The data analysis was done with One- Sample T-Test, t. Pearson rank coefficient of
correlation, r and Descriptive statistics. The results indicate that spending on road and transport
infrastructure have significant relationship with economic growth. However, there is an inverse,
not significant relationship between spending on agriculture and economic growth. This study
supports the principles in the theories examined. This study recommends that there should be
more spending on agriculture to reduce hunger and improve citizens’ welfare. A major contribution
to knowledge arising from this study is that although Keynesian theory presupposes that
Government intervention can stabilize an economy especially during recession when there is little
money to spend, but based on the results of this study, it is argued that government spending on
infrastructure intervention must reach a sustainable threshold that sustains basic individual
citizen’s welfare, before it could stabilize the economy, not only during recession but at all times.

Keywords: Citizens’ welfare; Economic Growth; Government spending; Infrastructure;
Keynesian theory; Nigeria
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Money Attitude and Saving Intentions of Young Adults

Azlem Sayilir, Anadolu University, Turkey, osayilir@anadolu.edu.tr

Abstract: The quest to make informed decision, which financial discipline plays an essential role,
has necessitated recent research into individual’s attitude towards money and their saving
intentions. Young adults who would soon take over the decision making mantle including
acquisition of land and building (which leads to securing of mortgages), purchase of vehicles, and
bread-winning for family among others, would be at the mercy of critical financial decision.
Individuals attitude towards money impacts on their various perceptions of reward systems,
schedules related to work and how they could be motivated (intrinsically and extrinsically) to
perform certain tasks. Individual’s motivation to save, to an extent, flows from their attitudes
especially towards money and the lack of research in this area, necessitated this current study.
The study therefore seeks to:

1 examine the attitude of young adults toward money;

1 ascertain the relationship between money attitude and selected demographic
characteristics (gender, age, and household income);

1 explore the various factors that motivate young adults to save;

1 assess the relationship between saving intentions and selected demographic

characteristics (gender, age, and household income);
1 know whether money attitude of young adults motivates them to save.

In order to achieve the above stated objectives, the study would undertake a self-administered
guestionnaire engaging young adults (N=700) in Eskisehir. The data would subsequently be
analysed by the Structural Equation Modelling (SEM). To policy makers, results of this study
would be an opportunity to know (via empirical evidence) the money attitude of young adults and
their saving intentions in order to channel policies to shape saving attitudes among young adults.
This study would as well seek to contribute to available literature on the attitude towards money
and savings.

Keywords: Savings, demographic, attitudes
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Logistics and transport in Colombia: factors affecting the export
performance

Diana Escandon, JAVERIANA, Colombia, dmescandon@javerianacali.edu.co

Abstract: The election of a country destination to export is one of the problems with greater
interest within the field of internationalization of companies. Companies seek to minimize labor
costs, transport, tariff and other issues affecting their choice. However, transportation costs and
logistics becomes in a key aspect in the enterprise competitiveness for access to international
markets. Therefore, from the application of a survey of 319 exporting companies in Colombia a
model of neural networks is performed to measure as factors affecting export performance
variables such as efficiency in the process of customs clearance and other border agencies, ease
and affordability of international shipping, transport infrastructure and technologies adequate,
level of competence of the local logistics industry, ability to track and trace consignments and
timely deliveries destination. Among the main findings is that the level of competence of the local
logistics industry manages to be the most important variable for export performance in Colombian
companies because they can improve pricing systems and the existence of lower export costs.

Keywaords: Logistics, Colombia, exports, internationalization
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Innovative Practices in Delivering Leadership Education: Theoretical
Emphasis Vs Practical Performance

Mahesh R. Pillai, American University in the Emirates, Dubai. UAE, mahesh.pillai@aue.ae

Abstract: Education prepares leaders or leaders learn to lead either by chance or choice? This
has been a high priority area of discussion for the long many years. Academicians, philosophers,
professionals, performers believe on situations and challenges makes people true leaders. Good
amount of people — so called public — believe that leaders are trained from their days of basic
education, through their teachers, parents and even colleagues. The public believes that the
opportunity to lead is a challenge and to take-up many opportunities, students needs basic
training and understanding of the situations. Now day’s leadership is considered as adjective in
growth industry. Many models of leadership have been discussed which included instructional
leadership, transformational leadership, moral leadership, constructivist leadership, servant
leadership, cultural leadership, primal leadership to name a few. (Goleman, Boyatzis & McKee,
2002). Some theories were proven with applications and examples while few theories were
developed after various experiments. At the end of all studies, it matters on who leads and how
he leads with no evidence to support the theories framed and formed.

Day in and out student centered practical oriented hands-own intensive training related courses
are being developed by the academic institutions. The courses are structured in many manners
to equip the students to gain knowledge and skills in leadership and management roles in
diversified areas of activity. The courses always well-structured and well developed always keep
concern for people and human flourishing at its forefront to enquiry into the situation and to create
and interpret knowledge.

This study is more or less made on the basis of the understanding that it is the presence and
action of leaders makes the nation grow positively or negatively, while educated leaders tends to
make positive developments. The study aims to invent into understand in more detail, the
leadership effectiveness in performance and contribution made by academic environment to
make people lead. The study makes an academic evaluation of the diversified theories of
leadership, principles and leadership styles. The study concludes that there is many room for
success on proper implementation of leadership styles, principles and methods from the initial
levels of education and by proper implementation and administration of academic system.

Keywords: leadership, practices, trainings
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Poland
Commentdy (Session Chajir
Lunch Break 01:00 | 02:00

Session (II) Paper Presentatian

9 Considering Financial Accounting Information, Shohreh Razmahantslamic
Azad university, Iran

I Unraveling Failure of the Financial Management System Project: An Actor

Network Perspective, Mahvesh Mahmugl University of Cambridge, United

Kingdom 02:00 | 03:40

Innovation Capability — Product Of Innovation Culture And Climate, Manuela

Varsanj University of Latvia, Latvia

I Innovative Practices in delivering Leadership Education: Theoretical Emphasis
Vs Practical Performance., Mahesh RPillai, American University in the
Emirates, Dubai, UAE

Innovation
=

Commentdy (Session Chgir

Tea Break 03:40 | 04:00




Session () Paper Presentatios

9 Accounting and Financial Management in Organizations, Shohreh Razmahang
Islamic Azad University, Iran

9 Creative Leadership From An Islamic Perspective, Huda Hilal, International
Islamic University, Malaysia

1 Survey of Quantum Suicide or Quantum Immortality, Sayantan Gupta
University of Engineering and Management, India

Government Spending on Infrastructure and Its Effects on Economic Growth
Evidence From Lagos State, Nigeria under Governor Akinwunmi Ambode, | 04:00 | 05:45
Shakirat Adepeju BabatunddJniversity of Lagos, Nigeria

1 Money Attitude And Saving Intentions of Young Adults, Azlem SayilirAnadolu
University, Turkey

I Logistics and transport in Colombia: factors affecting the export performance,
Diana Escandagnlaveriana, Colombia

Interdisciplinary

Commentsy (Session Chair

2" Day: Thursday July21%', 2016

2nd day ofICLI2016 is recreational and networking day, registered participants for tour
will be taken out for a visit to marvelous place®8eflin

Note: Tour registration fee is USIB0 which is not included in the conference registration fee. It is mandatoegitster
for the tour prior to conference.



ABMC Upcoming Conference

Submit your Abstract/Paper at reqgister@abmconferences.com and/or abmconferences@gmail.com

“Global Conference on Leadership and
Business Management (GCLB2016Y)
Singapore
1- 2 November2016

"Global Conference on Social Sciences anc
Busines§GCSSR 0 1 6 ) ”
Bangkok, Thailand
5-6 November2016

27"‘ Academy of Business Management Meeting
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“International Conference on Marketing and
Business Management (ICMB#016Y)

Dubai, UAE
2 8th

29-30 December 2016
Academy of

Business
Management
Meeting

“International Conference Bsiness and

Management (ICBM2017Y)

UAE
24-25 March, 2017
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